
Daily e-newsletter (contract work,

6 months)

Audience: employees of Blue

Cross Blue Shield
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If your computer

sometimes seems

sluggish, it’s probably not

because of the heat

If you’re sending or receiving e-mails with personal pictures, audio and video

attachments, you might be contributing to company-wide computer system outages

and slowdowns. That affects you and everyone else. Read more to find out about new

company procedures that will keep things running smoothly.

What do you do when you receive an e-mail with attachments of

pictures of your friend’s adorable baby or a copy of a new music

release from your favorite singer? Do you immediately forward it

on to 10 of your closest friends? These types of files take up a

significant portion of the Company’s e-mail storage capacity. By

sending them, you’re clogging the Company’s Groupwise e-mail

system and might be keeping coworkers from doing their jobs

efficiently.

To address the problem, a new procedure will alert employees and

their managers when this bandwidth overuse problem occurs.

We’re now sending notices to any employees (and their managers)

who log excessive personal use of the company e-mail system.

Why is excessive personal e-mail a problem?

When you forward personal e-mail to a number of people, a copy

of that message has to be stored in several places on our computer

network. This lessens the ability of the entire network to serve

BCBSNC employees and members, especially when large

attachments such as photographs, video or music clips are

involved. These messages can also cause Groupwise to run slowly

and crash.

Both the Code of Conduct (Responsible Use of BCBSNC Assets)

and Human Resource’s (HR’s) Electronic Communications Policy

state that Company assets must be used for valid corporate

purposes only, with the exception of occasional

and reasonable personal e-mail and Internet usage.

What are we doing to fix the problem?

We want everyone to be able to serve our members and perform

company business as efficiently as possible, so once a week

members of two departments, Enterprise Security & Privacy and

Information Services, will scan the system to identify employees

with the largest volume of e-mails. If the content of the e-mails

being sent does not appear to be business-related, we will

contact that employee and his or her manager. The manager will

be expected to take corrective action.

In addition, if the content appears to be offensive, HR or Ethics

will take appropriate action, up to and including termination of

employment if the content of the personal emails is particularly

offensive.

Questions?

Again, occasional and reasonable personal e-mails are

acceptable. If you have questions about what is reasonable

personal use of the Company’s electronic communications

systems, please consult your supervisor, your HR business

consultant or make a confidential inquiry to the Ethics Team.

The Challenge:

Communicate policy without

relaying a “slap on the

hand” tone



The company, TB, is an international firm that makes rare, complex healthcare

therapeutics.

Objective: To create a user-friendly and engaging print and electronic reference tool

for all employees, highlighting the important features and benefits of employment

with TB. It should welcome and inspire, and it should create an affinity for TB.

Remind employees: We put employees first.

Challenge: Creating a shared document for two divisions of TB, with some of the

information geared to each specific audience.

Details: 136 sections, each with multiple pages, with topics ranging from employee

orientation to compensation, self-care, workplace violence, and much more. This

should also become a manager’s reference tool.

Distribution: Every employee and new-hire will receive a copy and must certify receipt.

Copy by Amy@AveryWrites.com

Employee Handbook for an international company

We value diversity.

We recruit and hire talented, committed employees from a

variety of backgrounds and with a variety of experiences. With

an environment of diversity and inclusion, we want every

employee to have an equal opportunity to achieve their full

potential. This not only benefits you, it benefits your

coworkers and TB

“Diversity” includes differences such as ethnicity, race,

gender, age and physical appearance and abilities. It also

includes characteristics such as thinking styles, religion and

beliefs, sexual orientation, education, nationality and life

experiences.

We welcome both the differences and the talents you bring to

TB.

Section 155.

Business Ethics

Make the right choices

We expect and require employees to follow all laws, company

policies and standards—even when no one else is around!

Making the right choices might be difficult due to any number

of situations. But you have a number of resources available to

you: our Corporate Compliance & Ethics program, our Code of

Business Conduct and our Organizational Values and Ethical

Principles. These can help guide your decisions.

Each of us should avoid even the appearance of wrong doing

at all times, and we should conduct our business in

compliance with applicable law. Employees are expected to be

proactive, raising concerns about ethical issues, and to report

any conduct believed to be a violation to your manager,

Human Resources, The Law Department, The Ombudsman or

Confidential Disclosure Line. The company will not tolerate

any retaliation against you for reporting what you reasonably

believe to be a violation of any law or regulation.

…..

Intellectual Property

All inventions made during the time you work at TB are

the property of TB. You’ll sign a statement that says you

understand that you understand this and that you must

tell us about (disclose) all of your inventions for a one-

year period following the end of my employment.

Section 32.

Grow with TB!

Learn about Professional Growth and Advancement

We’ve created several opportunities to encourage to you

to grow and improve as a TB employee. From career

ladders to job transfers, take advantage of these ways you

can advance with us.

Your Supervisor

Perhaps most important is open communication between

you and your supervisor or other managers. We’ll let you

know our expectations for your job and discuss your

performance, goals, achievements and career growth

opportunities. We encourage you to speak with your

manager or a member of Human Resources about these

topics, too.

Career Ladders

TB likes to promote from within. So whenever possible,

we’ve created “Career Ladders” to show you how and

where you can gain more experience or expertise in your

job. Career ladders list various levels of a job within a “job

family.” To advance up the ladder, you might take on new

tasks or learn additional skills. Take advantage of these

career ladders, and discuss them with your manager.

Job Postings

Every job at TB has an official position description. If

you’re interested in an open job, check out the position

description to see if you qualify.

Want to apply for a new position?

Follow these 2 easy steps: ..........

Sample sections:
Section 1.5.

(Diversity/Inclusion)

#166257

Business Communications Writer
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Employee newsletter for an international company

Excerpts from a 3,600 word magazine article to explain

complex information.

How TB employees help improve lives,

save lives across the world

Do you know which of our products soldiers deliver using

parachutes? How about which one is important to missionary

families overseas? How many of our products let people go to

school or work when they could not otherwise?

This article answers those questions. It will also give you lots of

answers when your friends and family ask, “What do you make

at TB?”

To clot or not to clot? We have the answers…

Hematology is the study of blood disorders. We make two

products to help people with these disorders. One helps blood

clot properly. The other prevents clots that are harmful.

Drug 1: Some people with hemophilia rely on this product every

single day

Hemophilia A is a condition that causes people’s blood not to

clot properly. So they bleed for longer than other people. They

often bleed inside their bodies because of a bruise, as well as

from a scratch on the skin, for example. They must plan carefully

before having surgery, going to the dentist or even clipping their

fingernails. (Explanation of Factor VIII).

How does it work: “It puts Factor VIII back into their blood,” he

said, “so blood will clot normally.” It is made from

human plasma.

How our medicine is special: About 20-30 percent of people who

have Hemophilia A develop antibodies sometime during

their lifetime. Some of them can no longer take other

types of hemophilia medication while antibodies are in

their blood. But often times, they can still take our

product. Because of the special way we produce it, the

body does not attack it.

“So it’s really important that this therapy is here for

these patients,” he said.

Who needs this drug? About 1 in 10,000 children and adults

worldwide have Hemophilia A. It is passed down from

some parents to their children....

Growing needs: Over time, more people are developing

antibodies to the other types of hemophilia medicine.

So TB expects more patients in the U.S. to need it.

_________________________________________

Drug 2: The only treatment the FDA approves for certain blood

clot conditions.

For a small number of people, surgery or pregnancy can cause

life-threatening blood clots to an arm or leg, and in the lungs, for

example. These people do not have certain proteins in their

blood to prevent the clots. It’s a condition passed down

through families that is called “hereditary antithrombin

deficiency.”

How do we help: Drug 2 puts the blood-clotting agent,

antithrombin, back in the blood. Our product is the

only FDA-approved treatment for the condition.

Who needs our help: About 2,000 to 5,000 people have this

condition. .....

Our challenges: “One of our biggest challenges is that not

many physicians are aware of hereditary antithrombin

deficiency,” he said. “So they’re also not aware of this

drug.”

Our strengths: TB began an awareness campaign last year

to reach physicians .....

Coming up: TB is exploring how patients with other

conditions might benefit from the drug. ....

_________________________________________

Drug 3: “An immune system in a bottle”

When it works properly, the body’s immune system helps

keep people well. For those whose immune system isn’t

working correctly, they get sick so often that they cannot

have normal lives.

Drug helps many of these people to get back to normal

activities and improve their quality of life.

“This drug is an amazing, life-altering therapy – essentially

an immune system in a bottle,” said TB’s Director, U.S.

Product Management. “Many patients who use it are really

loyal to us. We should be proud of that.”

Who needs our help: ……

How it helps: ….

__________________________________________

[Sidebar:]

IGIV: Making sense of the alphabet

IG: In medical terms, the disease-fighting parts of the blood

are called immune globulins, or “IG.” In people with normal

blood, immune globulins are made in the blood plasma. (By

the way, immune globulins are also called “antibodies.”)

IV: Patients get our drug, which is a liquid, into their veins

through a tube and needle. This way of getting medication is

called “intravenous,” or through an “IV.”

The drug is therefore called an “IGIV” therapy.

IGIV therapies replace what people’s blood is missing.



Q: “My company’s workload is increasing, and

I’m ready to get more help.   I know from

experience that hiring someone takes time, and

I’m already busy.  How can I get the right

applicants—fast?”

A. Sounds like you’re getting the New Year

off to an exciting start. Your focus on getting the

“right” person will pay off.  According to

research on employee turnover, hiring the wrong

person can cost you between 50 and 200 percent

of the position’s salary, if you include costs like

advertising and training. Those add up to big

bucks for small business.

Consider the issues below before you spend

the first penny on a classified advertisement, and

you might find that you don’t need an ad at all.

The right stuff.  Even if a staffing company

helps with your search, take the lead in the

process by defining clearly what you need.  First,

list exactly what the new employee will do. If

you have other employees, consider whether this

is a good time to expand their responsibilities or

shift them to the new hire.  Also list the skills,

experience, education and training the ideal

employee would have.  Make note of related

evidence you would need—resume, work sample,

references, licenses, etc.—to evaluate each

candidate.

Outsourced, temp-to-perm, part-time, full-

time?  Consider up front all of the hiring options

to find the balance between your needs and those

of the applicants.  For example, the type of

employee you need might only be attracted to

full-time work, might be available only through

outsourcing, or could be scarce enough to require

the expertise of a staffing agency.  Understanding

the job and your market with this in mind can

speed up the hiring process.

Spread the word. Classified advertisements

can be a key to quick recruitment.  But many

business owners have

learned that this

method can also

bring in so many

applications that the rare winner

among them gets buried, almost literally.  If you

advertise this way, spend the extra money for a

detailed ad.  It could save you time by attracting

fewer, but more qualified candidates.

For small companies especially, your candidates

will usually come from local sources. So let your

own employees, business associates, contractors

and customers know what you’re looking for.

Make a phone call to faculty at area trade schools,

colleges and universities. Use your networks at

professional and civic groups.

Almost every week, professional associations

send me lists of job openings in my field.  You can

post your job on similar, highly-targeted lists. Here

in North Carolina, the state chapter of the

Association of Executives, a professional group of

representatives from various trade and industry

associations, can direct you to local and national

organizations that reach the people with the skills

you need.  Contact Jim Thompson,

jim@aencnet.org, 919-821-1648.

Make contact.   Once you’ve narrowed down

applicants to the best and brightest, it’s time to

make contact.  Phone interviews are great time-

savers for initial conversations, and they allow you

to spend valuable one-on-one time with only the

top candidates.   Many books and websites can get

you started with interview questions, plus provide

reminders about the “do’s and don’ts” of

interviewing.

Filling a new position, like beginning a New

Year, gives you a chance to bring into your

company fresh energy and new perspectives. Good

luck!
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(by-lined)

Monthly Small-Business Column, statewide (excerpt)

North Carolina Magazine, “Need more staff?”



Common Barriers

• Lack of buy-in
• Keyboarding skills

• Unrealistic expectations

• Cost / Impact on productivity & 

income
• Loss of autonomy

• Fear of increased transparency

Learning Objectives

or

Why are you here today?

•
Identify common barriers to implementing an 

electronic medical record (EMR)

•
Identify specific barriers to physician 

adoption 

•
Learn how to avoid catastrophic failure 
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Sentara Health System

PowerPoint slide deck and notes

for National Professional Conference:

ACHE

Physicians and the Electronic Health Record

What if we build it,

and

they don’t come?

HIMSS Annual Conference:

Transforming Healthcare through I.T.

Learning Objectives

or

Why are you here today?

• Identify common barriers to implementing an

electronic medical record (EMR)

• Identify specific barriers to physician adoption

• Learn how to avoid catastrophic failure

Sentara

Healthcare:

An Overview

The EMR Today

• Environmental  Variables

• Organizational Variables

8 Steps to Change Management

1. Create a sense of urgency.

2. Form a powerful guiding coalition.

3. Create a vision.

4. Communicate the vision.

5. Empower others to act.

6. Create short-term wins.

7. Consolidate improvements.

8. Institutionalize what works.

What is eCare?  Sentara eCare Health Network

• Technology

EPIC Systems Electronic Medical Record (EMR)

Document Scanning & Management

Medication Barcodes & Scanner

Device Integration

• Processes

Planned redesign of 18 major processes

Finding new ones that need improvement!

What is the business case?

Total Cost of Ownership & Benefits

Common Barriers To Adoption

(And  how to get over them)

Develop a focused approach to:

1st:  Implement

2nd: Stabilize

3rd:  Optimize

Change Management is key

• It’s NOT about the Technology

• Attitude Not Aptitude

• Transparency

• Control / Influence

• Strong Communication

• Circles of Influence

• Be Patient

• Embrace the Skeptics / Manage the Disruptive

• There is no Perfection

WII FM

(What’s In It For Me?)

(design by client)

Physicians and the 

Electronic Health Record

What if we build it, 
and 

they don’t come?

HIMSS Annual Conference: Transforming Healthcare through I.T.

HIMSS:  Health Information & Management Systems Society
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Employment Recruitment Script (1 of 4)

University of Pennsylvania Medical Center, Pittsburgh

Recruitment Video Focus:  Overview of Advanced Practic Providers at UPMC

Project included 4 scripts:

- pre-interviews of current employees

- off-camera interviews during video shooting

- transcript editing based on actual interviews, as shown below.

Transcript (Graphics in bold italics)

[Employee A/Ben] The Advanced Practice Providers who work within UPMC will experience a (08:15) level of

integration into their patients’ care that they won’t find in other places. The collegiality between our Advanced Practice

Providers and our physicians are second to none. They are partners in health. It is a true collaborative relationship.

Advanced Practice Providers within UPMC wholly embrace a team-based approach to taking care of our patients.

Using this strategy, I have a great deal of autonomy taking care of patients, (11:45) in collaboration with the attending

physician, in collaboration with the nursing staff, in collaboration with ancillary staff, the dietitians, the case managers,

the social workers, and anybody else who’s involved with that care.

[Employee B]  The main thing about working at UPMC is that we are active participants. We work very closely with our

doctors and I think our input throughout the whole process helps to add to the patient care.

[Employee A]  At UPMC, we have Advanced Practice Providers in all different areas of practice, (09:00) both outpatient

and inpatient. We have Physician Assistants and Nurse Practitioners at our affiliates at UPMC Hamot, where they’re the

primary deliverers of inpatient care. We have them in academic settings at UPMC Presbyterian and Shadyside, (09:15)

where they work side by side with residents and fellows in training. We have them in outpatient practices, where they, in

some cases, they have their own practices and do their own procedures. We have a very broad scope of practice for

(09:30) our providers at UPMC. The Office of Advanced Practice Providers oversees about 1300 Nurse Practitioners,

Physician Assistants, Certified Registered Nurses, Anesthetists, and Certified Nurse Midwives in the UPMC System,

(06:45) We have Physician Assistants that work in places as complex as Trauma Surgery, Cardiovascular Surgery,

Pediatric Open-Heart Surgery, (07:00) and in outpatients settings in Family Practice and Primary Care Practices. We

have Physician Assistants and Nurse Practitioners that work in subspecialty groups, like Endocrinology and

Gastroenterology.

Learning and teaching

Almost all of my colleagues have some degree of teaching and research opportunities that they participate in within

UPMC. (13:45) I currently (13:15) participate in research related to massive transfusion and temperature. You can

participate in mentoring other students in research that they would do. I also lecture at the University of Pittsburgh’s

Physician Assistant Program, teaching Fundamentals of Surgery. (13:30) I also hold academic appointments with

Chatham University because of the clinical teaching that I do for them.

The best part about UPMC is that you can really pick and choose what kind of practice setting that matches your life-

work (11:15) balance

[Employee C] UPMC has offered continuing education throughout (05:15) my career, and I was able to obtain a Master’s

Degree, and just recently, in 2010, completed by Doctorate of Nursing Practice.

Moving up, without moving out.

[Employee D] I started as a Nurse (03:00) Practitioner almost seven years ago. I’ve just been promoted to the Lead Nurse

Practitioner with our department. Our acuity is variable. The patients are variable. We have so many different (11:15)

things to look forward to. I also love working with the staff.  It’s like a big family.

Be a part of something important.

[Employee C] I like to do what I do. I don’t think I could do anything else.

Is yours the career of your dreams?

[Call to action.]



Copy by Amy@AveryWrites.com

Internal Communications

I offer decades of experience in internal communications

for the diverse stakeholders in healthcare organizations,

such as Geisinger Health System, Penn.; Caromont/Gaston

Memorial, N.C.; Manchester Memorial, Conn., Betsy

Johnson Regional, N.C., Blue Cross, Blue Shield N.C.,

Talacris Pharmaceuticals, national.

Media:

♦ Daily e-news

♦ Weekly print and e-newsletters

♦ Monthly and quarterly print newsletters

♦ Paycheck stuffers

♦ Posters

♦ Classes and scripts

♦ Powerpoint

Internal Stakeholders:

♦ Employees

♦ Physicians

♦ Volunteers

♦ Financial Donors

♦ Boards of Directors

Messaging:

♦ Administration-to-stakeholders

♦ Physician-to-physician

♦ Employee-to-employee

♦ Crisis communications

♦ Human Resources support

    I also provide simple

design using PageMaker/

InDesign, plus project-

management for larger,

more formal projects.
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Cleveland Clinic “eHealthLines”

a quarterly e-newsletter;

target: “highly educated” audience

Surgical Advances in Brain Tumor Treatment

Treating brain tumors effectively takes a team of physi-

cians who have a high level of expertise in different areas

of medicine. Cleveland Clinic Florida has such a team.

Highly skilled neurosurgeons offering new surgical

techniques are able to remove brain tumors that

physicians elsewhere have deemed inoperable.

“With our surgical techniques and the expertise of

our physicians, there really are few ‘inoperable’

brain tumors anymore,” says Badih Adada, MD,

a neurosurgeon with Cleveland Clinic Florida.

“And technology has evolved so much that our

patients can expect great outcomes following

brain surgery.”

Delicate Precision

Because of their location and their relation to delicate structures, brain

tumors can be extremely challenging to treat. “Removing a brain tumor in its

entirety and preserving the patient’s functions and quality of life are the ultimate treatment

goals,” Dr. Adada says. Physicians at Cleveland Clinic Florida use a combination of surgery, radiation

therapy and chemotherapy to reach this goal.

“Until 10 to 15 years ago, brain surgery could result in neurological deficits like poor motor function, cognitive function

and speech,” says Richard Roski, MD, Cleveland Clinic Florida neurosurgeon. “But with the development of microsur-

gery, imaging tools and other techniques, those types of results are extremely rare.”

New Techniques to Target Tumors

In removing a tumor, Cleveland Clinic Florida neurosurgeons rely on their vascular expertise to preserve the intricate

blood vessels and nerves of the brain. And their experience in “skull base surgery”—which involves surgery using highly

advanced tools, cameras and training to operate through the nasal passages to reach the brain—gives them options to

effectively remove tumors without causing dramatic scarring and requiring a long recovery.

“Our ability to navigate inside the skull and brain has been another of the big breakthroughs to make tumor removal

safer,” Dr. Roski says. For example, before surgery, neurosurgeons at Cleveland Clinic Florida use advanced, naviga-

tion software and imaging to clearly locate the tumor and plan a safe path to reach it. During surgery, they use ultrasound

images to ensure they remain on the right path.

“Our physicians bring a combination of experience and expertise in brain surgery that is unique to our region of the

country,” Dr. Adada says. “What that means for our patients is that, though having a brain tumor is a stressful diagnosis,

we can offer them hope that our treatment will be successful and that we expect results to be superb.”

Other stories in this issue:

“Spray Cryotherapy” for superficial esophageal cancer

Lung cancer specialists make a difference through teamwork



The concept of All About Women is simple: you

asked for a central location for your health and

educational needs. We’ve made sure you get it

conveniently and comfortably

at Manchester Memorial

Hospital.

With regular office hours

and a nurse practitioner

on hand to answer your

most intimate questions

and provide

examinations, we hope

you will find that the

All About Women

center helps you to

develop and

maintain a

healthy life-style.

About Our Staff
The All About Women staff includes a medical director, nurse

practitioner, registered dietitians, registered radiology &

mammography technologists, mental health professionals,

exercise physiologists, massage therapists, and health

educators.

About Our Services
To complement both your personal doctor’s care and your own

busy schedule, All About Women offers you a variety of health

and educational services:

• Breast Examinations & Mammography, accredited by the

American College of Radiology

• Routine Gynecological Exams

• Pap Smears

• Contraceptive Counseling

• PMS Counseling

• Menopause Counseling

• Personal Cholesterol & Blood Pressure Screenings

• Fitness Counseling

1. Situational Audit: Trends Near and Far

In addition to national trends showing growth in

women’s health product lines, Manchester

Memorial Hospital’s own research substantiated the

relevance of these trends to our market area and

identified the needs and expectations of our target

audiences. . .. Further, a competitor 10 miles away

had begun promoting their version of a women’s

center.

Based on this research and input from an

Advisory Group of 18 women, the Center took

shape: located within the hospital, which is central

to our market base, it offers a myriad of health care

services by and for women (mammograms, PAP

smears, physical examinations, counseling, etc.)

2. P.R. Objectives: Seeing is believing

The role of Public Relations became to

communicate two main messages about this product:

the concept that it offers a convenient, centralized

option for health care services and that the V.I.P.

membership would be worth the one-time $10 fee.

Visits to

the center became our

main strategy for introducing

this new concept.. . .

3. Results of program launch

We were thrilled that our free on-site programs

were sell-outs and that we received 1,100 VIP

membership applications within two months of

campaign launch. . . .

4. Measuring the success of  marketing

To measure success, we turned to projected

expectations of staffing needs based on the previous

year’s research.  The Nurse Practitioner position

became full-time by month five, 18 months earlier than

expected. Likewise, secretarial and mammography

staffing increased about 1/4 of an FTE about 18

months earlier than projected.

Anecdotes

Women 20 miles outside our market attended the

programs and asked if they could join and use the

Center’s health services. . . .Some of these women

drive by three hospitals to reach us.

Hospital staff, including physicians, also joined.

Provider-to-consumer

Introductory Brochure (excerpt)

Copy by Amy@AveryWrites.com

Public Relations Management Plan

Excerpt from PRSA award entry:

# National Award Winner:

Public Relations Society of America

Certificate of Merit

for Healthcare P.R. Management

PRSA  MacEachern Awards



In church sanctuaries throughout
the country every week, parents
stand alongside their children,
singing hymns.  It’s routine,
maybe even mundane for many.

For parents like David and
Shell Keim, however, hearing
all six children sing with
them was not something they
even imagined to hope for.
Their fourth child, Micah,
is hearing impaired.

“Probably one of the toughest
things someone can tell you is that there’s
something wrong with your child,” said David Keim, of
Cary, N.C.    . . .

The Keims dove immediately into research, and what
they learned added urgency.  Speech and language delays
can permanently limit learning, especially in young
children.

“Early intervention is a one-way track,” said Craig
Buchman, M.D., professor of otolaryngology at the
University of North Carolina School of Medicine in
Chapel Hill and Medical Director of a unique early
intervention program.  “If a child doesn’t get help early
on, the brain gets trained in a way so that it can no longer
use sound signals.”  . . .

Learning to hear is hard work

A team of professionals who specialize in hearing and
speech for the deaf embraced Micah and his family.
Staff provided focused, intense therapy to help him first
with hearing aids and later with a cochlear implant, a
permanent device that electronically translates sound into
digital information that the brain can understand.

“It’s hard work to interpret sounds heard through
‘electronic hearing,’” said Carolyn Brown, Program
Coordinator for the Carolina Children’s Communicative
Disorders Program (CCCPD), an affiliate of CASTLE.

CASTLE’s on-site educator, three speech-language
pathologists, a teacher for the deaf, and assistant teacher
all help preschoolers understand the meaning of sounds
they’ve never before heard, and to speak in ways past
generations could not.

“Deaf kids can talk,” Brown said. “When we blend
the new technology with advanced teaching
interventions, it really does happen.”  . . .

Copy by Amy@AveryWrites.com Teachers

become

students

North
Carolina is on
the cutting edge of
speech-language programs, and
CASTLE and its affiliate CCCPD, both
part of the UNC School of Medicine, support
professionals across the state.

“We have a two-fold approach,” Brown
explained.  “We provide services directly to
children who are deaf and hard of hearing and also
provide professional training to those working in
the schools.”

Said one 24-year veteran teacher,  “What
CASTLE has done for me is raise the bar for what
my students can accomplish through listening.
When I left the Center [after training], I had really
gained customized skills that I could take back to
my schools and my students.”   . . .

New sounds, this time for the family

From Micah’s initial evaluation, to finding
support and information, to his learning to listen
and then to speak, the Keims give credit to
CASTLE for bringing great changes to their lives.

Even for an untrained observer, the impact is
clear.

Micah, now 7, busies himself with a drawing,
but stops to delight in the click, click, click, click
of the spring-loaded button on an ink pen.  His
speech, too, comes more and more easily.

“I’m going to be a pediatrician,” he told an
observer, nimbly and clearly pronouncing the
complex name of the profession.

Watching his son, happy and drawing intently,
Keim said, “I don’t know what we would have
done without the people there.

“It’s hard to find . . .,” he started slowly, then
hesitated to find the right words.

“A CASTLE,” Micah finished for him, never
looking up from his drawing.

Micah’s practice at preschool has given him a
confidence that anyone can hear, and about a
month after he began using the cochlear implant, it
was his family’s turn to hear something new.
During church services with the entire family, they
were caught by one of the most exciting sounds
ever to resonate through the sanctuary.

“Micah was singing along,” his father said.  “I
don’t think I’ve ever heard a more beautiful
sound.”

The Duke Endowment/Foundation

UNC-Chapel Hill School of Medicine

Annual Report Feature  (excerpt)

Top Award Winner:

Silver Quill for feature writing

International Association of Business

Communicators, Southern Region



AMY M. AVERY, M.A.Ed.

Health/Medical/Pharma Writer & MarCom Specialist

Education & Special Interests
Master’s level study in marketing and healthcare

management
Master of arts degree in education, focusing on adult

communication and communication theory
Focus on health literacy and plain language

communications
Industry-related courses, workshops, webinars.

My talent. My experience. Your results.

Professional Involvement
American College of Healthcare Executives

As an award-winning freelance writer and
marketing communications practitioner, I bring to
every project strong research, a marketing focus, and
practiced attention to ensuring the right messages reach
the right audiences in a way they can understand and
act on.  I  support healthcare clients in over 20 states
with one-time projects and on-going copywriting.

With 30 years’ experience in healthcare--
including work within health systems -- I
understand that completing a project on-time
and within budget is not a luxury; it’s a
necessity.  Planning and research are keys for
both the simplest article and the most complex
report.

If you need a nationally recognized healthcare
marketer and strong writer who pledges
dedication to your projects, put me on your
team.

Å B2C Collaterals
Å B2B Marketing

Å White Papers
Å Fundraising

Å Print, Social/Digital Media
Å Web Pages & Micro-sites

Categories:

Hospitals and Healthcare Systems

B2B Healthcare Consultants

Pharmaceuticals

Physician Groups

National and Regional Insurance

Companies

Client Examples:

Baylor Health System, Texas

BayCare Health System, Va.

Geisinger Health System, Penn.

The Cleveland Clinic, Fla.

Scripps Health, Calif.

Atlantic Health, N.J.

Publications/Media:

Journal of Healthcare Information

Management, national

Pharmaceutical Manufacturing &

Packing Sourcer magazine, London

Web patient and donor testimonials

e-Newsletters

Providing targeted copy for internal and external audiences: B2B, B2C, B2Clinicians

Writing

Services

Please call for a customized portfolio, or check out my writing samples online: www.AveryWrites.com.

+1 919.639.0248      Amy@AveryWrites.com     Charlotte, N.C. USA

Å   well-researched   Å    accurate    Å    on-time    Å    within budget   Å

To reach your

target markets
in the healthcare,

medical and pharma

arenas, tap into my

20+ years

as an industry

insider.

Å National recognition from the Public

Relations Society of America for healthcare
marketing.
Å Published in trade, business, professional,

state and regional publications

Regional, National Awards & Recognition
Å Judge: eHealthcare Leadership Awards
Å Silver Quills for feature & for editorial writing,

from the International Association of Business

Communicators
Å Gold Award and Best in Division Award for

writing from a regional communications group.
Å Award of Merit from the National Health

Information Awards, in the magazine

category
Å Gold Aster Award for magazine series
Å National speaker, Society for

Healthcare Strategy & Market

Development, Chicago

Association of Healthcare Philanthropy
Society for Healthcare Strategy & Market

Development (Advisory Board; national speaker)
Center for Health Literacy
International Association of Business Communicators
American Marketing Association



Unsolicited comments

about my work:

I am glad we have you to support our efforts.  We just can’t

do it all ourselves, and I appreciate your help.

--From a client’s boss, for on-going contract work

I just wanted to call to say ‘job well done.’  You took a

complicated topic and made it easy to understand.

--Professional interviewed for a feature

Amy, these are WONDERFUL stories.  You’re a great addi-

tion to our magazine team. . ..  Hope you’ll be interested in an

assignment for the next issue.

--Corporate Magazine Editor

Wow!  You did such a great job! Thanks for making me sound so

amazing.  No wonder they hire professional writers for these

things! --interview subject for a branding campaign

The client was very pleased. I can’t tell you how happy we

are. Thank you for all your hard work!!!!

-From a national agency representative

AMY M. AVERY, M.A.Ed.

+1 919.639.0248         Amy@AveryWrites.com      Charlotte-area, N.C.

Å   well-researched   Å    accurate    Å    on-time    Å    within budget   Å

This is one of the best-written case studies I’ve ever read.

Well done.

-- Marketing V.P., B2B healthcare

Someone asked who was doing our marcom [marketing

communications], and I hesitated to tell him--I don’t want you to

get too busy and forget me!  But I did, and I told him you are a

bargain, worth every dime.

-- County Economic Development Director

Excellent. Well written and well researched. A very practical

article and a valuable piece for our journal.

-- Reviewer for a national industry publication, for a ghostwritten

journal-length article

YES!!!   This is what I was envisioning.  Excellent job!

-From a client regarding fundraising collateral


